3rd International Conference of Bunga Bangsa Cirebon (ICOBBA)
@ PROCEEDINGS ICOBBA

sE——ym= [SSN : 3032-5641, DOI: 10.47453
mitisaeis  Web Journal : https:/ /journal.ljpi.bbc.ac.id/icobba/index

TikTok Live Gifts and the Ethics of Earning a Living
According to Islam

Akhmad IlTham Kamalik’, Kharistma Fitriyani?, Cory Vidiati3

123Universitas Islam Bunga Bangsa Cirebon, Indonesia

Email :akhmadilhamk@gmail.com, kharistmadaffa@gmail.com,
coryvidiati29@gmail.com

Received: 2025-10-28; Accepted: 2026-1-30; Published: 2026-3-12

ABSTRACT

The live gift feature on TikTok has become a new trend in the digital economy, where
users can earn income through virtual gifts from their viewers. However, this trend
raises ethical concerns, especially when it involves actions that contradict Islamic
teachings, such as exposing the aurah, excessive dancing, or inappropriate behavior to
gain more gifts. This study aims to analyze the TikTok live gift phenomenon from the
perspective of Islamic ethics in earning a livelihood. The method used is library research,
focusing on the interpretation of Qur’anic verses, Hadith, and contemporary Islamic
economic literature. The results indicate that digital economic activities such as live
streaming are permissible as long as they are conducted in a lawful, honest, and ethical
manner according to Islamic principles. However, when such activities involve immoral
behavior, exploitation, or deception, they become prohibited. Therefore, Islamic ethics
emphasize the importance of dignity, honesty, and blessings (barakah) in every form of
earning income in the digital era.

Keywords: TikTok, Islamic ethics, digital economy.

INTRODUCTION

The development of digital technology has transformed many aspects of
life, including the way people interact and, from an economic perspective, how
they earn income. One rapidly growing phenomenon is live gifting on the TikTok
platform, where users can broadcast live and receive virtual gifts from viewers,
which can then be converted into cash. This phenomenon has given rise to a new
form of digital economic activity known as content monetization. However,
behind these economic opportunities, various ethical and moral issues arise in
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how to generate income. Many users display excessive content, dance in
inappropriate clothing, or even perform extreme stunts solely to attract viewers'
attention in order to receive gifts. This situation raises a fundamental question:
are these types of activities in line with Islamic principles of earning a halal and
ethical livelihood?

In Islam, earning a living is considered an act of worship if it is done in a
halal, honest manner, and does not violate Sharia norms. However, in reality,
modernization and economic pressures often lead some people to resort to
various methods without considering ethics and the blessings of their livelihood.
The TikTok live gift phenomenon reflects the dilemma between economic needs
and moral values, making it important to examine it from an Islamic ethical
perspective.

This research seeks to provide an understanding of the boundaries of what
is halal (permissible) and haram (forbidden) in the context of the digital economy,
particularly in activities that utilize online entertainment as a source of income.
To address this issue, this study uses a library research approach by examining
Islamic economic literature, interpretations of verses in the Quran, and the
hadiths of the Prophet Muhammad (peace be upon him) relating to the ethics of
earning a living.

This study also considers Islamic economic theories that emphasize the
balance between material and spiritual matters in economic activities, as
explained by Syafi'i Antonio (2001) and Adiwarman Karim (2019), who argue
that economic activities must be directed towards achieving falah (well-being in
this world and the hereafter). Thus, this analysis focuses not only on the
economic aspects, but also on the moral and social values of digital economic
behavior.

The objectives of this study are to: (1) analyze the TikTok live gift
phenomenon as a form of digital economic activity; (2) examine this practice from
the perspective of Islamic ethics in earning a living; and (3) provide an
understanding of moral and sharia boundaries in digital-based economic
activities. The results of this study are expected to contribute to contemporary
Islamic economic literature, especially in addressing ethical challenges in the
increasingly complex digital era.

Theoretically, this study is grounded in the principles of Islamic work
ethics, which emphasize the values of honesty (shidq), trustworthiness (amanah),
justice (‘adl), and blessings (barakah) in every economic transaction. Islamic
ethics rejects all forms of activity that contain elements of gharar (uncertainty),
maysir (speculative activity), and tabdzir (wastefulness), including in the context
of the digital economy. Therefore, TikTok's live gift activity needs to be carefully
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analyzed to distinguish between halal forms of creativity and self-exploitation
that contradict Islamic teachings.

This research is expected to raise awareness that earning a living in this
digital age should not only be assessed in terms of material gain, but also from a
moral and blessed perspective. Economic activities aligned with Islamic values
will create a balance between worldly needs and responsibilities in the hereafter.
This research is expected to serve as a reference for the development of Islamic
digital economic studies and provide ethical guidance for the younger generation
of Muslims in utilizing technology as a means of earning halal and blessed
livelihood.

METHOD

This research uses a qualitative approach with a library research method.
This approach was chosen because the problem being studied is conceptual and
normative, namely examining the TikTok live gift phenomenon from an Islamic
ethical perspective. The focus of this research is not on empirical field data, but
rather on a deep understanding of religious texts and academic literature
relevant to the research theme.

This research design was conducted by exploring various literature sources
related to the ethics of earning a living in Islam and modern digital economic
practices. The researcher studied key concepts in Islamic economics related to the
principles of halal and haram (permissible and forbidden), work ethics, and
moral values in economic activities. Furthermore, the researcher also reviewed
contemporary digital economic theory that explains the work dynamics of
content creators on social media.

The target of this research is the social and economic phenomena emerging
from TikTok live gift activities, which are then examined using theories of Islamic
ethics and Islamic economics. Thus, this study does not involve a population and
sample in a quantitative sense, but rather focuses on the object of study, namely
digital economic behavior and Islamic normative views on it (Dwihapsari et al.,
2021).

Data collection techniques were conducted through literature and
documentation reviews, namely by exploring scientific sources such as:

1. The Qur'an and Hadith relating to the ethics of earning a living, honesty, and
the prohibition of sin in economic transactions;

2. Islamic economics books by prominent figures;

3. Journal articles, research reports, and credible online sources regarding the
digital economy and the live streaming phenomenon on TikTok.
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The data obtained were then analyzed using qualitative descriptive
analysis. This analysis was conducted by categorizing information from various
sources and then interpreting the meaning and values of Islamic ethics relevant
to the phenomenon under study. An interpretive approach was used to connect
Islamic economic theories with the modern context of the digital economy.

To ensure the validity of the research results, the researcher conducted
conceptual data validation by comparing various literature sources and the
views of different scholars, ensuring that the resulting analysis was objective and
comprehensive. This research was conducted from October 15 to 17, 2025, and
was conducted online through document studies, scientific journals, and digital
reference sources with recognized credibility.

RESULTS AND DISCUSSION

1. The TikTok Live Gift Phenomenon as a Form of Digital Economic Activity

The development of social media has changed the way people work and
earn income. TikTok, as one of the largest digital platforms, offers live streaming
and virtual gift features, where users can receive gifts from viewers in the form
of points that are then converted into cash. This phenomenon reflects the
emergence of a new economic model called the creator economy, an economy
based on individual creativity in the digital space (Ahmad, 2022).

From an economic perspective, the TikTok Live Gift phenomenon reflects
the transformation from a conventional economic system to a digital platform-
based economy, where economic value is no longer solely generated through the
production of tangible goods, but also through content creation, attention (the
attention economy), and user interaction. This feature contributes to the
formation of a digital value chain involving various stakeholders, including
content creators, audiences, and digital platforms that function as mediators and
facilitators of virtual economic transactions.

Furthermore, this phenomenon is also an integral part of the creative
economy, as it relies on individual capabilities to build self-image (personal
branding), attract public participation, and produce aesthetically and
communicatively valuable content to garner engagement and financial support
from other users. Thus, TikTok Live Gifts can be viewed as a concrete
manifestation of contemporary digital economic activity that combines elements
of technology, creativity, and online community-based consumption patterns
(Kurniawan et al., 2025).

In Indonesia, live gifting has become an income-generating opportunity for
various groups, including students, informal workers, and even housewives.
However, in practice, not all of these activities align with Islamic ethics.
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Some creators display inappropriate entertainment content, expose private
parts, or engage in extreme acts to attract viewers' attention and encourage them
to give gifts. This indicates an ethical deviation in digital economic activities,
which should uphold moral values and public welfare (Noor Alif Roihatul
Jannah & Nia Mintarsih, 2025).

According to Antonio (2001), economic activities in Islam are not only
assessed in terms of productivity and profit, but also in terms of moral value and
the legality of the method of obtaining them. Therefore, the TikTok live gift
phenomenon needs to be examined from the perspective of Islamic work ethics
so that it is not merely a form of entertainment that generates money but also has
the value of blessings (barakah) (Saputra, 2022).

2. Ethics of Earning a Living from an Islamic Perspective

From an Islamic economic perspective, earning a living is positioned as an
integral part of worship and a moral responsibility of every individual to
themselves, their family, and the wider community. Islam views economic
activities not merely as a process of fulfilling material needs, but also as an
instrument for achieving blessings (barakah) and realizing social welfare
(maslahah). Ethical principles in Islamic economic activities emphasize moral
values such as honesty, justice, trustworthiness, and responsibility, and prohibit
all forms of economic practices that harm others, including fraud (gharar), usury,
corruption, and exploitation. Therefore, earning a living from an Islamic
perspective has spiritual and social dimensions that emphasize a balance
between worldly interests and eternal goals (Possumah, 2024).

Furthermore, the Prophet Muhammad (peace be upon him) exemplified
that work that is lawful and done with good intentions has the value of worship.
A hadith narrated by Al-Bukhari states, "There is no food better than the work of
one's own hands." This principle demonstrates that Islam values hard work,
professionalism, and economic independence. However, in the process of
earning a living, Muslims are required to maintain a balance between worldly
and afterlife interests, avoid greed, and channel a portion of their income to
zakat, infaq, and sadaqah as a form of social solidarity. Thus, the ethics of earning
a living in Islam not only emphasize the halal and haram aspects, but also
develop the character of workers with integrity, responsibility, and a focus on the
blessings of life (Mukhlas et al., 2024).

Islam teaches that earning a living is an act of worship if it is done in a halal
manner and does not violate Islamic law. The Prophet Muhammad (peace be
upon him) said, "Indeed, Allah is good and accepts only that which is good."
(Narrated by Muslim).
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This demonstrates that the sustenance a person receives is only considered
an act of worship if it is obtained through good and ethical means. Islamic work
ethics emphasize the principles of shidq (honesty), amanah (trustworthiness),
and 'adl (justice). Adiwarman Karim (2016) stated that in the Islamic economic
system, economic activities must not contain elements of gharar (uncertainty),
maysir (speculative), and tabdzir (waste) (SKIDELSKY, 2020).

In the context of TikTok live, this means that creators are allowed to earn
income through digital media, as long as the content they convey does not
conflict with Islamic teachings. Content that displays private parts, involves
erotic dancing, or contains elements of deception falls into the category of
unethical transactions and can damage the blessings of sustenance (Kinanti et al.,
2024).

The ethics of earning a living in Islam also emphasize the dignity of humans
as noble creatures. QS. An-Nisa' [4]:29 prohibits Muslims from '"consuming
wealth each other in a false way” God bless you
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Which means: "O you who believe, do not eat your neighbor's wealth in a
vanity (not true) manner, except in the form of commerce on the basis of mutual
consent between you. Don't kill yourself. Indeed, Allah is Most Merciful to you."

While QS. Al-Muthaffifin [83]:1-3 emphasizes the prohibition of cheating
and cheating in search of profit.
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The Prophet Muhammad (peace be upon him) said: "Woe to those who
cheat (in measuring and weighing)! (They are) those who, when they receive a
measure from others, demand it in full. (Conversely,) when they measure or
weigh for others, they reduce it."

This principle is relevant to the modern context, including digital

economies like TikTok, where the line between entertainment and exploitation is
often blurred (Fadhilah et al., 2024).
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3. Analysis of the TikTok Live Gift Phenomenon from an Islamic Economic
Perspective

The Live Gift phenomenon on the TikTok platform can be analyzed as a
form of digital economic activity that represents a value exchange between
content creators and audiences in a virtual interaction space. From an Islamic
economic perspective, this practice needs to be studied comprehensively based
on the principles of halal (permissible), justice, and benefit (maslahah).

Islam does not inherently reject innovation in the modern economic sector,
including technology-based activities such as live streaming and virtual gift
giving, as long as they do not conflict with Islamic law. However, a thorough
analysis is needed to determine the validity of the contract (aqad) and ensure that
the practice does not contain elements of gharar (uncertainty), maysir
(speculative or gambling), or israf (waste). If Live Gifting activities are carried
out with sincere intentions as a form of voluntary appreciation for the creator's
work, without any elements of gambling, exploitation, or harm, then the activity
can be categorized as halal and in accordance with Islamic muamalah principles
(Andriyani et al., 2025).

Socio-economically, this phenomenon reflects the emergence of a new
paradigm in the participatory economy and the attention economy, where
economic value is created through digital social interaction, popularity, and
online community support. Islam encourages its followers to generate income in
a halal and ethical manner and to provide social benefits, so TikTok Live Gifting
can be considered positive if it fosters creativity, productivity, and digital
solidarity among individuals. However, this phenomenon still requires critical
examination if it leads to consumptive behavior, riya (showing off), or emotional
exploitation solely for material gain. Thus, within the framework of Islamic
economic analysis, the Live Gift phenomenon demands a balance between digital
innovation and moral values, so that all economic activities in the digital era
remain oriented toward justice, blessings, and social responsibility in accordance
with the maqasid al-syari’ah (the principles of Islamic law) (Arianti Putri et al.,
2025).

Based on the results of the literature analysis, it can be concluded that the
basic principle of live streaming and virtual gift giving is mubah (permissible),
as long as they do not contain prohibited elements.

The principle of Islamic jurisprudence states: "Al-ashlu fil mu'amalat al-
ibahah illa an yadulla dalilun “ala tahrimiha."

(The basic principle in muamalah is that it is permissible, unless there is
evidence that prohibits it.)
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This means that digital economic activities such as TikTok live streaming
are permissible as a form of creativity and enterprise, provided they meet two
main conditions:

a. It does not violate Sharia values (such as exposing private parts, lying, or
committing sins), and

b. It does not contain elements of fraud, exploitation, or wasteful behavior
(Yunitasari, 2024).

If the activity actually gives rise to slander, encourages sin, or leads to
waste, then it is considered haram. Conversely, if it is carried out for a positive
purpose, such as sharing knowledge, politely entertaining, or preaching, then the
activity can be considered worship and be rewarded (Konferensi et al., 2024).

This finding aligns with the view of M. Umer Chapra (1999), who
emphasized that the Islamic economic system rejects all forms of activity that
undermine morality and social stability, because the primary goal of Islamic
economics is the achievement of falah (well-being in this world and the hereafter)
(Dewi et al., 2022).

4. Interpretation and Implications of Research Results

Interpretation of research results is a stage of scientific analysis that focuses
on deepening the meaning of the empirical findings obtained by the researcher,
with the aim of explaining the significance of the data and linking it to theories,
concepts, and previous research findings. At this stage, the researcher does not
simply present numerical or descriptive data but also attempts to interpret the
conceptual meaning of the research results in the context of the problem being
studied. The interpretation process requires analytical and reflective skills from
the researcher to identify causal relationships, discover specific patterns, and
understand the determinants influencing the research results. Therefore, this
section serves as a link between the empirical data and the theoretical framework,
ensuring that the research has scientific value, conceptual relevance, and
argumentative clarity.

The implications of the research results explain the consequences, benefits,
and practical significance of the research findings for various stakeholders,
including those in academia, industry, public policy, and the wider community.
Implications also include the application of research results in real-world
practice, such as improving strategies, making evidence-based decisions
(evidence-based policy), or developing further research.

In the context of socio-economic research, for example, implications can be
realized in the form of strategic recommendations for improving business
effectiveness, formulating equitable economic policies, or designing economic
models based on Islamic ethical values. Therefore, the interpretation and
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implications of research results play a strategic role in converting empirical data
into applicable and meaningful scientific knowledge, and ensuring that research
results make a substantial contribution to the development of societal knowledge
(Nurul Infitah, 2022).

Based on the discussion, it can be concluded that TikTok live gifts as a
digital economic phenomenon represent a new opportunity for people to be
creative and earn income. However, these activities also carry the risk of moral
violations if not controlled by Islamic ethical principles (Muhammad Fasichul
Lisan et al., 2025). Islamic ethics serve as a moral safeguard to prevent
technological advances from distancing humans from spiritual values. Therefore,
it is important for social media users to understand that in Islam, halal sustenance
is not only judged by the end result, but also by the process and intention
(Hendra Rofiullah & Riesty, 2023).

This research also reinforces the theory of Islamic economic ethics put
forward by Syafi'i Antonio (2001), which states that a balance between material
and spiritual aspects is the foundation of the economic sustainability of the
community. Therefore, TikTok live gifts can be a means of halal and dignified
sustenance if carried out with good intentions, polite content, and in accordance
with Sharia principles (Yasyifa et al., 2025).

Table 1. Summary of Ethical Analysis of TikTok Live Gifts from an Islamic

Perspective
Analysis Aspect Permitted Activities Prohibited Activities
Content Moderate music, Excessive dancing,
education, motivation exposing private parts
Purpose Positive entertainment, Self-exploitation,
preaching, works sensation seeking
Methods of Voluntary, transparent | Manipulative, coercive,
obtaining gifts Lies
Islamic Values Honest, trustworthy, | Gharar, maysir, tabdzir
beneficial

5. Contribution to the Development of Islamic Economics

Research on modern economic phenomena such as Live Gifts on the TikTok
platform makes a significant contribution to the development of Islamic
economic studies, particularly in understanding the application of Sharia
principles amidst the dynamics of the digital economy. This study plays a role in
broadening the horizons of Islamic economics, from its initial focus on
conventional sectors to a creative and technology-based economy, ensuring that
Islamic values remain contextual and relevant in the era of digital transformation.
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Through an analysis of contemporary digital economic practices, this research
allows for an evaluation of the alignment of modern economic activities with
fundamental Islamic principles, such as justice (al-'adl), lawfulness (halal),
benefit (maslahah), and balance (tawazun). Thus, this research plays a significant
role in enriching Islamic economic literature through the integration of classical
Islamic jurisprudence (figh muamalah) theory with the evolving reality of
contemporary economics.

This research's contribution to the development of Islamic economics is also
reflected in the effort to formulate ethical guidelines for digital economic actors,
ensuring that all economic activities remain aligned with Sharia principles. The
results of this research can serve as a conceptual and practical basis for
formulating Sharia economic policies that are adaptive to technological
developments, such as fatwa issuance, digital transaction regulations, virtual
donation systems, and online content monetization mechanisms. From an
academic perspective, this research also strengthens the position of Islamic
economics as a holistic economic system that is not solely oriented toward
material profit, but also emphasizes moral, social, and spiritual values. Therefore,
this research's contribution is comprehensive, both theoretically and practically,
as it provides strategic direction for equitable, ethical, and sustainable economic
development, in accordance with the maqasid al-syari‘ah (Tuhah et al., 2025).

The findings of this study emphasize that the digital economy needs to be
guided by Islamic ethics to prevent it from falling into practices that ignore
human values. The ethics of earning a living are an integral part of the Islamic
economic system, which prioritizes spiritual well-being over material well-being
(Yazid, n.d.).

Therefore, this research provides a conceptual contribution to the study of
digital Islamic economics, particularly in the areas of work ethics and moral
economics. The TikTok live gift phenomenon is a concrete example that Islamic
principles remain relevant and applicable in the face of modern technological
developments (Oktaviani et al., 2023).

CONCLUSION

Based on the results and discussion regarding the TikTok Live Gift
phenomenon and the ethics of earning a living according to Islam, it can be
concluded that modern digital economic activities must always be based on
Sharia values to avoid deviating from the main goal of Islamic economics, namely
achieving falah (well-being in this world and the hereafter). The live gift
phenomenon is an economic innovation that allows people to creatively earn
income in the digital age. However, this activity also carries the potential for
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ethical violations if conducted in ways that are not in accordance with Islamic
teachings, such as displaying inappropriate content, exploiting oneself, or
deceiving viewers for profit.

In Islam, earning a living is not only about the end result, but also the
lawfulness of the process and the underlying intention. Provisions will be
considered an act of worship if they are obtained honestly, responsibly, and
benefit others. Therefore, Islamic work ethics serve as an important guideline to
ensure that the development of the digital economy remains within moral and
spiritual boundaries.

This research emphasizes that technological advances should not distance
people from Islamic values, but rather serve as a means of preaching and
empowerment that brings blessings. It is hoped that the results of this study will
enrich the discourse on the digital Islamic economy and serve as a reference in
formulating ethical transactions in the virtual space.
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